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Rate rise odds increase
FLEUR LEYDEN

THE market odds for an in-
terest rate rise by the Reserve
Bank in February crept up
again yesterday, after con-
sumer confidence posted its
biggest jump in six months.
Consumers shrugged off

the central bank’s last three
rate rises to push the
Westpac-Melbourne Insti-
tute index up 5.6 per cent to
120.1 points in January, re-
versing negative readings in
November and December.
JPMorgan economis t

Helen Kevans described the
confidence boost as ‘‘unex-
pected’’, noting the index had

returned to levels last
reached in September, before
the RBA’s three consecutive
25 basis point rises and even
bigger rate increases by some
of the major banks.
‘‘The negative effects of

rising interest rates are being
offset by news of strong em-
ployment growth, an elevated
Australian dollar and equity
market gains,’’ she said.
‘‘The steady string of

stronger than expected econ-
omic data, including the re-
cent labour force survey and
retail sales numbers, re-
inforce our view the RBAwill
hike the cash rate a further
25 basis points in February

and continue tightening pol-
icy throughout 2010.’’
The latest piece of good

news for Australia’s economy
was at odds with a report
from the World Bank, warn-
ing that the global recovery
would slow later this year.
The organisation’s Global

Economic Prospects 2010 re-
port says while the worst of
the financial crisis is over, the
global recovery is fragile.
TheWorld Bank said finan-

cial markets remain troubled,
unemployment is still high
and predicts the fallout from
the crisis will ‘‘change the
landscape for finance and
growth’’ in the next decade.

Another drop for Iluka
DREW CRATCHLEY

MINERAL sandsminer Iluka
Resources has posted an-
other drop in sales revenue
during the December quar-
ter, but says trading condi-
tions are improving.
The Perth-based re-

sources company posted
sales revenue after currency
hedging of $232.7 million for
the three months to Decem-
ber 31, down 3.6 per cent on
the same period last year.
Sales revenue before cur-

rency hedging fell by 19.8 per
cent to $227.3 million.
The latest quarter’s sales

revenue represented 39.4

per cent of total sales rev-
enue for calendar 2009, a
year during which Iluka’s
production was significantly
scaled back to match weak
demand.
Calendar 2009 sales rev-

enue dropped 37.5 per cent
on the previous correspond-
ing period to $533 million,
after currency hedging.
The December sales rev-

enue result ‘‘reflects the re-
covery in demand in some
markets’’, Iluka said in its
production report.
‘‘Iluka’s sales revenue in

the second half increased
appreciably from the low
first half level.’’

Demand for zircon, which
is used primarily in cer-
amics, was most severely
impacted by the economic
downturn in 2009, but Iluka
said the second half of the
year saw some recovery.
About 80 per cent of ann-

ual zircon sales came in the
second half of 2009, and 50
per cent were made in the
December quarter.
The company said it had

the capacity to increase
zircon and rutile production
to pre-downturn levels, now
that its Jacinth-Ambrosia
project in South Australia
and the Murray Basin pro-
ject were online.

Australia
praised
for tax

vigilance
BEN BUTLER
MELBOURNE

THE OECD’s top tax expert
says he is concerned about pri-
vate equity funds using tax
havens and has praised Austra-
lia’s efforts to crack down on
offshore schemes.
Australia was an ‘‘active

player’’ in a global effort to
close the net on evasion in the
aftermath of the global financial
crisis, the OECD’s head of tax
policy, Jeffrey Owens, said from
Paris this week.
Mr Owens declined to com-

ment directly on the Australian
Tax Office’s attempt to freeze
$1.5 billion of the proceeds from
the sale of Myer by private
equity outfit TPG. The tax
office alleges the money was
funnelled through tax havens.
He said Australia had an ‘‘ex-

tensive network’’ of tax treaties
through which it could gain
information if it thought off-
shore vehicles were being mis-
used to avoid tax.
‘‘The Australian tax authority

would be able to ask for infor-
mation if they thought that
these people were not paying
the correct amount of tax,’’ Mr
Owens said.
He praised Australia’s efforts

in cracking down on offshore
tax evasion, saying the ATO’s
efforts had reaped $230 million.
‘‘I would also add that Aus-

tralia is again quite an active
player here,’’ he said, pointing
out that Australia chairs the
OECD’s Global Forum on
Transparency and Exchange of
Information for Tax Purposes.
‘‘So they’re clearly going to be

looking very carefully at these
issues,’’ he said.
Operation Wickenby, a four-

year investigation into offshore
tax avoidance run by the ATO,
the Australian Crime Commis-
sion and other federal agencies,
has moved from collecting evi-
dence to mounting prosecu-
tions. It has so far resulted in
five convictions, including a
15-month sentence for music
entrepreneur Glenn Wheatley.
And the ACC revealed that

Wickenby has spawned a spin-
off, Project Mercury, ‘‘to exam-
ine the impact on the integrity
of Australian financial markets’’
of international transactions.
‘‘This project is particularly

focusing on Australian securi-
ties held in tax haven coun-
tries,’’ the ACC said in its latest
annual report.
Tax havens have been under

pressure from global tax auth-
orities scrambling to protect
their revenue bases from the
global economic downturn.
There have been 164 tax in-

formation treaties signed be-
tween last April’s G20 meeting
in London and September’s G20
meeting in September.

ON THE MENU: Shane Radbone has big plans to grow his brands. Picture: TOM LEE

Cookingup anewcafe concept
VALERINA CHANGARATHIL

COOKIE Man and Baskin
Robbins owner Allied
Brands will roll out its
specialist cafe concept in SA
as part of a national expan-
sion plan, Adelaide-based
CEO Shane Radbone says.
There are two Villa and

Hut outlets at the Adelaide
Airport, with plans to launch
the concept and open more
stores in major shopping
centres around the state.
The Villa and Hut concept

started in Melbourne and
uses a unique business

model, selling not just food
and drinks but also the fur-
niture used around the cafe.
‘‘It’s the ‘Body Shop’ of

cafes where we use organic
blends, recycled products
and recycled timber furni-
ture from Indonesia,’’ Mr
Radbone said.
By June 2010, the company

hoped to open 45 Villa and
Hut shops around Australia.
Allied Brands would also

launch more co-branded
Baskin Robbins & Cookie
Man stores here to capitalise
on the 40 per cent higher
sales compared with individ-

ual outlets. Most of the
expansion would use the
$4.9 million funding com-
mitment from New York-
based SpringTree Global
Investor to help grow its
franchise services div-
ision in the next two
years: ‘‘This is a great
coup for the group. The
investment . . . is testi-
mony to our new strategy
and the opportunities in
the market . . . domestic-
ally and internationally.’’
The Cookie Man brand

has stores in India, China,
Greece and Singapore.

SApasta
maker
to reap
rewards
FRANCES STEWART

SOUTH Austra l ian
pasta manufacturer San
Remo stands to be one
of the biggest benefici-
aries of the Federal Gov-
ernment’s latest ASEAN
agreement.
Touring the com-

pany’s Windsor Gardens
factory yesterday, Trade
Minister Simon Crean
said the reduction and
elimination of tariffs on
pasta – now between 5
per cent and 40 per cent
– in Indonesia, Malaysia,
Philippines and Vietnam

would give the firm fresh
export opportunities.
Mr Crean released

analysis yesterday show-
ing significant opportun-
ities for SA exporters in
South-East Asia would
result from the Associ-
ation of South-East
Asian Nations free trade
agreement with Austra-
lia and New Zealand,
which came into effect
on January 1.
‘‘SA companies and

producers now have a
chance to grow their
market share or break
into new markets,’’ Mr
Crean said.
‘‘This is a great oppor-

tunity and I urge SA
exporters to examine the
possibilities in the 10
ASEAN countries.’’

Market’s quiet finish
THE Australian share mar-
ket closed slightly higher
yesterday, pulled back from
earlier strong gains by re-
ports that China was putting
the brakes on new lending.
The quieter finish con-

trasted with an earlier surge
on the back of a better than
expected December quarter
production report by global
miner BHP Billiton.
The benchmark S&P/

ASX200 index rose seven
points, or 0.14 per cent, to
4868.2 points, while the
broader All Ordinaries in-
dex added 5.5 points, or 0.11
per cent, to 4895.1 points.
IG Markets research ana-

lyst Ben Potter said reports
from China had pulled back
the market from its surge
following the BHP Billiton
production report.

CountryRoad grows
CLOTHING retailer Country
Road says first-half sales will
grow despite a challenging
outlook for the next half year.
Country Road yesterday

said sales for the six months
to December 31, 2009, were
$196.8 million or 12.6 per cent
up on the previous first half
and like-for-like sales were
up 4.5 per cent, according to
unaudited figures.
Acting chief executive

Glenn Gilzean said a tough
and competitive environ-
ment had pressured margins.
‘‘That said, we are pleased

to see good growth in all
channels of our business,’’ he
said, adding customer reac-
tion had been very positive
to the new Trenery brand
launched in September.
But set-up costs andmargin

pressures would constrain
overall company earnings.

Sensis does it tough
TELSTRA’S directory busi-
ness, Sensis, faces a tougher
year with more pain to fol-
low as revenue from its
print directories slumps, an
analyst’s report says.
Google is Sensis’ ‘‘biggest

compe t i t i v e t h r e a t ’ ’ ,
Goldman Sachs JBWere
analyst Christian Guerra
said in a survey of the tele-
communications industry
released yesterday.

‘‘In our view, Sensis is
likely to have a tougher
financial year in 2010 than
it did in 2009,’’ Mr Guerra
said in the report.
Because Sensis pre-sells

advertising in its Yellow
print directory, ‘‘we are
likely to see the impact of
the economic and advertis-
ing downturn’’ in the com-
ing year, he said.
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